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Answer All Questions. 


I. Determine whether each statement is True or False. 


l. 
2: 
3. 


Basic research is also called fundamental or pure research. 

Marketing research can be carried out by academic or industrial institutions. 

Survey research is undertaken to see if there is a cause and effect relationship between 
variables. 

Applied research can further be divided into problem-solving research and problem- 
oriented research. 

Primary sources of information can be collected from two sources: internal sources and 
external sources. 

Editing refers to the process by which data are categorized into groups and numerals or 
other symbols or both are assigned to each item depending on the class. 

Problem identification research is undertaken to develop clear, concise marketing 
segments. 

The design of questionnaire depends on whether the researcher wishes to collect 
exploratory or quantitative information. 

Marketing research cannot assist in the decision-making process. 

Marketing information system provides processed data which is not suitable for decision 


making. 


. A well-designed questionnaire should primarily meet the research objectives. 


A questionnaire should not be used in the field survey without being adequately pilot tested. 


. There are five important functions of managers: planning, organization, coordinating, 


deciding and controlling. 
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14. Data is required to make decision in any business situation. 


15. Coding is the first stage in data processing. 


Il. Select the Best Answer. 
1. Information that is usually represented as words, not numbers: 
(a) Qualitative data 
(b) Primary data 
(c) Quantitative data 
(d) Scientific data 
2. It enables the researcher to relate logically known facts to intelligent guesses about unknown 
conditions. 
(a) Research design 
(b) Pre-test 
(c) Hypothesis 
(d) Pilot study 
3. This kind of information is collected first hand to answer specific, current research 
questions. 
(a) Primary data 
(b) Secondary data 
(c) Selective data 
(d) Relevant data 
4. One problem with primary data is 
(a) Specificity 
(b) Relevance 
(c) Being up to date 
(d) Cost 
5. Information that has already been collected for other purposes is called 
(a) Primary data 
(b) Principal data 
(c) Secondary data 
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6. Research is based on empirical evidence and experience? 


10. 


(a) 
(b) 
(c) 
(d) 


(a) 
(b) 
(c) 
(d) 


(a) 
(b) 
(c) 
(d) 


Scientific 
Political 
Rational 
Observable 
data are verbal or other symbolic materials. 
Quantitative 
Primary 
Qualitative 


Secondary 


. Control is the essential ingredient of method. 


Descriptive 
Diagnostic 
Experimental 


Explorative 


study which wants to determine the frequency of occurrence of an event of its 


association with something. 


(a) Descriptive 


(b) Formulate 


(c) Explorative 


(d) Diagnostic 


The research which enables an ad agency to better understand how consumers use a 


product or services is, __ 


(a) Evaluative research 


(b) Strategic research 


(c) Target research 


(d) Consumer research. 
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11. 


12. 


13. 


14. 


15. 


research focuses primarily on the meaning of subjective attributes of 
individuals or groups. 
(a) Quantitative 
(b) Qualitative 
(c) Social science 
(d) Descriptive 
indicates a plan of action to be carried out in connection with 
proposed research work. 
(a) Research proposal 
(b) Research abstract 
(c) Research methodology 
(d) Research design 
A_ question can be answered in one of the two responses. 
(a) Open type 
(b) Closed type 
(c) Dichotomous 
(d) Multiple choice 
means basing conclusions on facts without any bias and value judgment. 
(a) Subjectivity 
(b) Objectivity 
(c) Research 
(d) Theory 
research is directed towards the solution to an immediate, specific and practical 
problem. 
(a) Basic 
(b) Diagnostic 
(c) Applied 
(d) Descriptive 
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HI. Use the best answer to complete these statements. 


l. 


2 
3. 
4 
5 


8. 
9. 


The plan for research is labeled as ? 
A refers to any collection of a specified group of human beings. 
are those which are collected freshly and are original in character. 
is the most complete type of survey. 
The type of questionnaire calls for a free response in the respondent’s own 
words. 
research is problem oriented and action directed. 
research is a systematic gathering of information among individuals and 
collectives. 
is the first stage in data processing. 
The measure of statistical significance for variables is Chi square. 


10. Correlation is a statistical technique used for measuring the 


IV. What is the difference between in each following question? 


1. 


Basic research and applied research 


. Primary marketing research and secondary marketing research 
. Qualitative marketing research and quantitative marketing research 
. Primary data and secondary data 


2 
3 
4 
5. 
6 
T 
8 
9 


Market research and marketing research 


. Market research and marketing information system 
. Sampling error and non sampling error 
. Data editing and data coding 


. Univariate analysis and bivariate analysis 


10. Correlation and regression analysis 


